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SFMOMA WINS PRESTIGIOUS MEDIA AND TECHNOLOGY AWARDS

The San Francisco Museum of Modern Art (SFMOMA) has tistinguished itself through the
innovative use of new technologies as a means of enharisittg understanding of modern and
contemporary art. The Museum is proud to have receivenirdoer of important media and technology
awards over the last year in recognition of its cutting-exdgdributions.

“SFMOMA has been using interactive media to restorgext to artworks that conditions of museum
presentation strip away,” says Peter Samis, assatiedéor, interpretation, SFMOMA. “Through our
program of video interviews with living artists, as had research and media development focused on
answering common visitor questions, we have builtal gitd varied base of digital resources for use on-
site and online.”

AAM Muse Awards

In 2006 SFMOMA swept the American Association of MuseurA&N]) Muse awards, winning or
placing prominently in every category where it fieldedries. At an awards ceremony held at the AAM’s
annual meeting in Boston in May, SFMOMA's Interactis@ucational Technology (IET) programs
received the following prizes:

Gold Muse Award: Educational/Inter pretive Art
Voices and Images of California Art: Robert Bechtle

SFMOMA was awarded Gold for Best Educational/Interpegfivogram about Art for the interactive
featureVoices and Images of California Art: Robert Bechtle. Thefeature was created to supplement the
exhibition Robert Bechtle: A Retrospective, on view at SFMOMA from February 12 through June 5, 2005.
The program was praised for the skillful integrationidbes demonstrating Bechtle’s working process,
close-ups of finished paintings, and background on thé'sitife and philosophy—*a terrific presentation
of an artist at work, with deftly orchestrated sequerttaismix action and interview to keep the experience
fresh.” The feature is available online at www.sinaoorg/bechtle.
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Gold Muse Award: Collection Database/Refer ence Resour ce
Koret Discovery Interfaceviaking Sense of Modern Art

SFMOMA'’s second Gold Muse Award was bestowed on thet la¢esion ofMaking Sense of Modern Art,

the Museum'’s digital education program. Awarded in thegral Database/Reference Resource, this
feature was the result of a close collaboration viithSan Francisco design firm Method Inc. Muse judges
were especially impressed by how “the program meldsadeeaf prescient rich media, video, interactives,
and the art objects themselves into a cohesive peggemtwhich feels as contemporary as SFMOMA's
most cutting-edge exhibition.”

The Koret Discovery Interface unites 12 years of m@tia production in a single, seamless interface

available to visitors on second-floor gallery kioskd anthe Learning Lounge in the Museum’s Koret
Visitor Education Center.

more



S-MOMA Media Awards/pagel! PAGE [13[]

% Back Home | Artworks | Artists | Interactive features

Ty

Interactive Features

Making Sense of Modern Art

Bronze Muse Awar d: Two-way Communication/T elecollabor ation
SFMOMA Artcasts

SFMOMA Artcasts is the first museum podcast programitoa Muse Award. The innovative new series
received a Bronze award in the category Two-way Comeatinh/Telecollaboration. “Using podcasting to
explore visual arts represents a new application foidatsission, which is a completely appropriate way
to reach the community and make interrelated connedbetmgeen the various arts,” Muse judges noted.
SFMOMA Artcastsare produced in collaboration with Sausalito-based Antennaofumi are available at
www.sfmoma.org/podcasts. They also have been prothyrfeatured by Apple’s iTunes Music Store at
www.apple.com/ipod/ipodtours/. (SFMOMA Artcastiso were named “Podcast of the Week” by the
Times of London in January 2008he Times wrote: “You can’t help but get the feeling that ong di

arts institutions will be doing this sort of thinggferring to the Artcastsinique blend of music, poetry,
and the voices of artists, curators, and visitors.

Full AAM Muse Award listings and commentaries are al#dé at
http://www.mediaandtechnology.org/muse/2006muselist.html.
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2006 New Media Consortium Center of Excellence Awards

The New Media Consortium (NMC) is an international cotigor of nearly 200 leading colleges,
universities, museums, and research centers dedicatedetptbeation and use of new media and new
technologies. At a ceremony in Cleveland in June 20@6consortium recognized SFMOMA with a
Center of Excellence Awartor [its] innovation and creativity in expanding the bounesuof informal
learning and how we think about art.” The Center of Hgnek Award ighe highest honor bestowed by
the NMC, awarded for demonstrated excellence and ouistaachievement in the application of
technology to learning or creative expression.

One Show Awards

For more than 30 years, the One Show, the premier itimrabadvertising awards show, has been setting
the industry standard for creative excellence. Categjor@dude print, television, radio, outdoor, innovative
media and marketing, and, more recently, integrated branding.

Bronze Pencil Award: Public Service/Nonpr ofit/Education
Koret Discovery Interfacdviaking Sense of Modern Art

SFMOMA and Method Inc. were awarded a Bronze PencilrAwathe Public
Service/Nonprofit/Education section for the Koret Digery InterfaceMaking Sense of Modern Art.

Steve: The Art Museum Social Tagging Project

SFMOMA is a participating partner in Steve: The Aniddum Social Tagging Project, which was recently
awarded a National Leadership Grant from the federal govent’s Institute of Museum and Library
Services (IMLS). (For a detailed description of thggup see www.steve.museum.)

This is SFMOMA'’s second open-source initiative. Fa last three years, the Museum has acted as co-
lead with the New Media Consortium on the Pachyderningti@tive, recipient of a 2003 IMLS National
Leadership Grant. For that project SFMOMA contributedhitsllectual property in an online, Flash-based
multimedia authoring and publishing system to the coisorto enable the development of a new, open-
source version of the tool, which is now availableattyyfree to museums, colleges, and universities
across North America. (For more on Pachyderm 2.0y8e@ pachyderm.org.)

* * *

Museum hours: Open daily (except Wednesdays): 11 a.m. to 5:45 p.m.; ogefHatsdays, until 8:45 p.m. Summer
hours (Memorial Day to Labor Day): Open at 10 a.m. Clé¥ednesdays and the following public holidays: New
Year's Day, Fourth of July, Thanksgiving, Christmas. Wheseum is open the Wednesday between Christmas and
New Year’'s Day.

Koret Visitor Education Center: Open daily (except Wednesdays): 11 a.m. to 5:30 p.m.; opefhiatedays, until
8:30 p.m. Summer hours: Open at 10 a.m.

Admission prices. Adults $12.50; seniors $8; students $7. SFMOMA members aluleshil2 and under are admitted
free. Thursday evenings after 6 p.m. admission is half-pFioe first Tuesday of each month admission is free.

SFMOMA is easily accessible by Muni, BART, Golden Gatanbit, SamTrans, and Caltrain. Hourly, daily, and
monthly parking is available at the SFMOMA Garage at 14 Street. For parking information, call 415.348.0971.

Visit our Web site at www.sfmoma.org or call 415.357.4000 for mor e infor mation.
The San Francisco Museum of Modern Art is supported by a larsay of contributors who are committed to helping
advance its mission as a dynamic center for modern and quurEmyart. Major annual support is provided by the
Koret Foundation Funds, Evelyn and Walter Haas Jr. FundGeants for the Arts/San Francisco Hotel Tax Fund.
KidstART free admission for children 12 and under is madsilplesby Charles Schwab & Co. Inc. Thursday evening
half-price admission is sponsored by Banana Republic.

# # #
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